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Abstract: This project is focused on media tourism, understood as the visit to locations that are

associated with popular culture (Reijnders, 2011). Most of the international research
conducted on this phenomenon has addressed the role that the media play in the
promotion of a tourist destination. Other studies have investigated the motivations and
experiences of media tourists (e.g. Aratjo, 2013; Waysdorf & Reijnders, 2017).
However, little is known about the impact of media tourism on local communities.
Residents often have no control over their portrayal in popular culture (Kim et al.,
2017), even though they are the ones who have to live with the consequences of those
depictions (Heitmann, 2010; Kim & Butler, 2015).

This PhD project seeks to answer the two following main research questions: How
do locals perceive the representations of their places of residency in popular culture?
How do these portrayals shape locals’ place-attachment, their self-identity and, also,
their interactions with media tourists? China presents an excellent location to explore
the above-mentioned questions due to the long tradition of media tourism in the
country (Zhang & Ryan, 2018), the current boom of domestic popular media, and the
lack of research that thoroughly explores the relationship between media
representation and destination images in Asia (Xu, Kim & Reijnders, 2020).

Methodologically, the investigation will take a qualitative approach. Textual
analysis will be used to analyze the mediated representations in a selection of popular
culture texts filmed in well-established filming locations such as the Fujian Province.
Here, we will explore, for instance, which spaces have been represented and which
ones have been excluded, and what type of locals have been portrayed and which ones
have been left out. Focus groups and participatory methods (e.g. photo/video voice)
will be used to reach a deep understanding about locals’ interpretations of those
portrayals, as well as the consequences that these depictions have on their identities
and on their relationship with media tourists.

The innovation and relevance of this PhD project resides in the following main
aspects. Firstly, the project will theoretically contribute to a recent body of research
that explores the convergent relationship between the tourism and media industries
(Mansson et al. 2020) by focusing on a country in which media tourism has not been
thoroughly explored. Secondly, the project addresses the call made by international
scholars (e.g. Beeton, Kim) who highlight the need for further investigations of media
tourism from the locals’ perspectives. Thirdly, this project will provide significant
insights and information for the successful development of media tourism experiences
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(e.g. best practices for media tourism policies).

The proposed interdisciplinary PhD project fits with the research agenda of the
Department of Arts and Culture Studies and, in particular, with the research interests
of Dr. Deborah Castro and Prof. dr. Stijn Reijnder, the director of one of the top
research groups on the topic of media tourism. Dr. Amanda Alencar’s (Department of
Media and Communication) will contribute with her expertise on digital media and
minorities.
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Requirements of

Master’s degree: Yes

candidate:
Background: Candidates must have earned a (research) master degree in one of
the following fields: Media Studies, Cultural Studies, Tourism Studies or
Communication Sciences. In addition, candidates should have experience with doing
qualitative research, show strong affinity with the proposed topic and excellent
English communication skills (both written and spoken).
English level:
IELTS Grade 7.5 (min. 6.0 per component) or TOEFL Grade 100 (min. 20 per
component).
Supervisor Prof. dr. Stijn Reijnders
information: Position: Professor of Cultural Heritage at Department of Arts and Culture Studies, in

Particular in Relation to Tourism and Popular Culture.
Email address: reijnders@eshcc.eur.nl

Personal website: https://www.eur.nl/people/stijn-reijnders
Recent publication list (since 2015):

e Van Es, N,, Reijnders, S., Bolderman, L. & Waysdorf, A. (Eds.) (Expected
November 2020). Locating Imagination in Popular Culture. Media, Tourism,
Belonging. London: Routledge (accepted for publication).

¢ Reijnders, S., N. van Es, L. Bolderman & A. Waysdorf (2020 exp.). Introduction:
Locating Imagination. In Van Es, N., L. Bolderman, A. Waysdorf & S. Reijnders
(Eds.) (2020 exp.). Locating Imagination in Popular Culture. Belonging, media,
tourism. London: Routledge (accepted for publication).

e R.N. Schiavone, S.L. Reijnders & B. Balazs (2020). Losing an imagined friend:
Fictional character bereavement in everyday life. Participations, Journal of
Audience and Reception Studies (online), 16 (2), 118-134.

e S.L.Bolderman & S.L. Reijnders (2019). Sharing Songs on Hiragata Square. On
Playlists and Place Attachment in Contemporary Music Listening. European
Journal of Cultural Studies. doi: 10.1177/1367549419847110

e M. Xu, S. Kim & S.L. Reijnders (2019). From food to feet: Analysing A Bite of
China as food-based destination image. Tourist Studies. doi:
10.1177/1468797619888305

e D.Pévoa, S.L. Reijnders & E.S. Martens (2019). The Telenovela Effect:
Challenges of Location Filming and Telenovela Tourism in the Brazilian Favelas.
Journal of Popular Culture, 52 (6), 1536-1556. doi: 10.1111/jpcu.12861

e S.R. Driessen, M.C.R. Grever & S.L. Reijnders (2019). Lessons of War. The
Significance of Battlefield Tours for the Dutch Military. Critical Military Studies.
doi: 10.1080/23337486.2019.1651044

e M. Xu, S.L. Reijnders & S. Kim (2019). Inside the movie roadshow: a critical
approach to media events in China. Chinese Journal of Communication. doi:
10.1080/17544750.2019.1653341

e M. Xu, S.L. Reijnders & S. Kim (2019). ‘Mingren are the respectable ones’: an
analysis of everyday engagements with contemporary celebrity culture in China.
Celebrity Studies, 1-18. doi: 10.1080/19392397.2019.1611461




Erasmus University Rotterdam, the Netherlands
CSC PhD 2021 Project Description

Zaf A
Application to: EuccChinaOffice@eur.nl N{

o= ERASMUS UNIVERSITEIT ROTTERDAM

e A.S. Waysdorf & S.L. Reijnders (2018). Immersion, authenticity and the theme
park as social space: Experiencing the Wizarding World of Harry Potter.
International Journal of Cultural Studies, 21 (1), 173-188. doi:
10.1177/1367877916674751

e S.L.Bolderman & S.L. Reijnders (2018). Tuning in — setting the scene for music
tourism. In C Lundberg & V Ziakas (Eds.), Handbook of Popular Culture and
Tourism (pp. 1018-115). London: Routledge

e A.S. Waysdorf & S.L. Reijnders (2018). Fan Homecoming: Analyzing the role of
place in long-term fandom of The Prisoner. Popular Communication. doi:
10.1080/15405702.2018.1524146

e B. Boross & S.L. Reijnders (2018). Dating the Media: Participation, Voice, and
Ritual Logic in the Disability Dating Show The Undateables. Television & New
Media, online. doi: 10.1177/1527476418782184

e M. Xu & S.L. Reijnders (2018). Getting close to the media world? On the
attraction of encountering film industry professionals at Shanghai International
Film Festival. Participations, Journal of Audience and Reception Studies (online),
15 (1), 84-104.

e N.van Es & S.L. Reijnders (2018). Making sense of capital crime cities: Getting
underneath the urban facade on crime-detective fiction tours. European Journal
of Cultural Studies, 21 (4), 502-520. doi: 10.1177/1367549416656855

e S.Kim & S.L. Reijnders (2017). Asia on My Mind: Understanding Film Tourism in
Asia. In Film Tourism in Asia. Evolution, Transformation, and Trajectory (pp. 1-
19). Singapore: Springer

e S.L. Reijnders, K. Zwaan, L. Duits & A.S. Waysdorf (2017). Fandom and Fan
Fiction.Opent extern In Patrick Réssler (Ed.), International Encyclopedia of Media
Effects (pp. 581-592). New Jersey: Wiley

e M. Xu & S.L. Reijnders (2017). Inside the Chinese Film Industry: On the Motives
and Experiences of Extras at Hengdian World Studios. In S. Kim & S.L.
Reijnders (Eds.), Film Tourism in Asia: Evolution, Transformation, and
Trajectory (pp. 171-184). Singapore: Springer

e A.S. Waysdorf & S.L. Reijnders (2017). The role of imagination in the film tourist
experience: The case of Game of Thrones. Participations, Journal of Audience
and Reception Studies (online), 14 (1), 170-191.

o B.Boross & S.L. Reijnders (2017). ‘These cameras are here for a reason’-
media coming out, symbolic power and the value of ‘participation’. Behind the
scenes of the Dutch reality programme Uit de Kast. Media Culture & Society
(print), 39 (2), 185-201. doi: 10.1177/0163443716643152

e S.L.Bolderman & S.L. Reijnders (2017). Have you found what you're looking
for? Analysing tourist experiences of Wagner's Bayreuth, ABBA's Stockholm and
U2's Dublin. Tourist Studies, 17 (2), 164-181. doi: 10.1177/1468797616665757

e N.van Es & S.L. Reijnders (2016). Chasing sleuths and unravelling the
metropolis Analyzing the tourist experience of Sherlock Holmes’ London, Philip
Marlowe’s Los Angeles and Lisbeth Salander’s Stockholm. Annals of Tourism
Research, 57, 113-125. doi: 10.1016/j.annals.2015.11.017

o S.L. Reijnders (2016). Stories that move. Fiction, imagination, tourism. European
Journal of Cultural Studies, 19 (6), 672-689. doi: 10.1177/1367549415597922

e B. Boross & S.L. Reijnders (2015). Coming out with the media: the ritualization of
self-disclosure in the Dutch television program Uit de Kast. European Journal of
Cultural Studies, 18 (3), 245-264. doi: 10.1177/1367549414544120




Erasmus University Rotterdam, the Netherlands
CSC PhD 2021 Project Description

Zaf A
Application to: EuccChinaOffice@eur.nl N{

o= ERASMUS UNIVERSITEIT ROTTERDAM

e S.L. Reijnders, S.L. Bolderman, N. van Es & A.S. Waysdorf (2015). Research
note: locating imagination. Tourism Analysis, 20 (3), 333-341.

*k*k

Dr. Deborah Castro

Position: Marie Skiodowska-Curie Research Fellow at Department of Arts and Culture
Studies. She is currently conducting a research project on mediated representations and
media tourism in Spain funded by the European Commission.
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Personal website: https://deborahcastro.blog/ || https://www.eur.nl/en/people/deborah-
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(pp. 288-309). Cambridge, United Kingdom: Cambridge University Press

A. Paz Alencar, K. Kondova & W. Ribbens (2018). The smartphone as a
lifeline: an exploration of refugees’ use of mobile communication technologies
during their flight. Media Culture & Society (online), 1-17. doi:
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