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Rules and Markets: how do market competition and legal institutions
affect norms and behavior?

Abstract: The past decades have revealed corporate scandals of perplexing
magnitude, leaving millions of consumers, employees, and
shareholders financially hurt. In response to such scandals, legal
institutions and rules are typically strengthened to articulate and
reinforce norms and to prevent or counter such scandals. Research
suggests that the effectiveness of such efforts in achieving norm
compliance may depend on several different factors, including
aspects of deterrence (e.g., sanction size/probability, Garoupa, 2009)
and the quality of legal institutions (Cassar, D’adda & Grosjean,
2014). However, also non-deterring aspects of legal institutions, like
rule specificity, perceived fairness or social and personal norms can
determine how rules are interpreted and acted upon (Mulder, Jordan
& Rink, 2015; Verboon & van Dijke, 2011; Desmet & Engel, 2021;
Tyran & Feld, 2006).

Another force that has traditionally been seen as regulating not only
the efficiency but also the ethics of markets is the level of competition
within industries (Motta, 2004). Theoretically, strong (vs. weak)
market competition should make organizations less likely to engage
in or tolerate unethical behavior, as this may harm the organization’s
reputation in favor of competitors’ (Hörner, 2002). From this
perspective, it can be argued that strong market competition makes
legal institutions and norms relevant only when they strengthen
market competition.

However, the circumstances under which the theorized beneficial
effects of market competition should manifest (e.g., all stakeholders
having perfect information) are difficult to realize outside of a
laboratory. In fact, research suggests that strong (vs. weak) market
competition can make organizations or their representatives more
likely to enact various types of unethical behaviors (Cai & Liu, 2009;
Luca & Zervas, 2016; Feltovich, 2019; Mimra, Rasch, & Waibel,
2016).
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Unfortunately, despite sizable separate literatures on how market
characteristics such as competition or legal characteristics affect
individual and organizational behavior, it is unclear what exactly the
conjoint impact is of both classes of institutional factors. Do particular
market characteristics (e.g., strong vs. weak competition) warrant
different legal institutions? What should such arrangements look like?
To what extent are deterrent and (non-deterrent) legal aspects
effective across different market conditions?

This research project will illuminate how market institutions (e.g.,
levels of market competition) interact with legal institutions (e.g.,
deterrent or non-deterrent aspects) in predicting organizational
decision making. It aims to identify what legal aspect make markets
more moral and what market characteristics make legal rules more
effective.

The proposed project will use quantitative methodologies (lab &
online experiments as well as the collection of quantitative field data).
Applicants should ideally have a background that showcases
experience with regards to those methodologies (E.g., behavioral or
experimental economics; business or management; economic, social
or organizational psychology, or related fields).
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Requirements of
candidate:

Background: Background: Management / Business with a focus on
Organizational Behavior; social or organizational psychology;
behavioral economics. Regardless of specific background, interest in
and enthusiasm for the idea and the phenomenon of creativity are
key. Research experience (e.g., experiments, surveys) and
experience with the statistics required to analyze the resulting data
(i.e., ANOVA, OLS regression, Hierarchical Linear Modeling) is
helpful but not required. Excellent communication skills for both
writing and speaking in English are expected. Candidates are ideally
in the top segment of their class with respect to their grades and
should show interest in an academic career.

Master’s degree: Yes

EUR requirement: IELTS: 7.5 (min. 6.0 for all subs.) or TOEFL: 100
(internet) or 600 (paper) and GMAT-test or GRE-test: 85%.

Supervisor
information:

Prof. Dr. Marius van Dijke

Professor of Behavioral Ethics

Rotterdam School of Management (RSM)
Erasmus University Rotterdam
Burgemeester Oudlaan 50
3000 DR Rotterdam
The Netherlands
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English requirements：Please refer to Erasmus University China Center official website
for your information www.eur.nl/eucc
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Please note that each institute requires difference level of English, make sure to find the right
institute. 2022 CSC-PhD programme information will be shared and updated soon!
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